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IITD National Training Awards 2017

Dublin Airport 
Authority named overall 
IITD award winner
By Margaret O’Brien

Dublin Airport 
Authority won 
the overall IITD 
National Train-
ing Award, which 

was presented by the Minister 
of State for Training and Skills, 
Ciarán Cannon, at the recent 
awards ceremony held at Kil-
lashee House Hotel.

The 2014 IITD National 
Training Awards hosted by the 
Irish Institute of Training and 
Development recognise or-
ganisations that demonstrate 
best practice and on-going 
commitment to training and 
development in their work-
place.

The judges chose Dub-
lin Airport Authority as the 

overall winner because as 
an organisation it displayed 
“a strong, site-wide learning 
opportunities and maintained 
a consistently high standard 
in training and people devel-
opment”.

“Quality innovation and 
excellence in people develop-
ment empowers individuals 

and organisations, gives op-
portunity and builds a talent-
ed workforce that can com-
pete globally,” said Cannon.

“When we ask those who 
chose to locate in Ireland why 
they come here, they consis-
tently say it’s because of our 
exceptional and talented peo-
ple.”

He went on to congratu-
late this year’s crop of IITD 
award winners, recognising 
their achievement and wish-
ing them continued success.

As well as winning the over-
all award, the DAA started the 
night by celebrating a win in 
Large Enterprises Customer 
Services category. Among the 
other category winners were 
State Street, KPMG, Age Action 
Ireland, Dulux, Grafton, Tea-

gasc and Lake Region Medical.
Cross-border group CAWT 

(Co-operation and Work To-
gether) won an Excellence in 
Coaching Award, while the 
Individual Recognition for 
Learning Award went to Ci-
aran Connolly, an employee 
of Abbott, Cootehill.

James O’Neill, president of 
the Irish Institute of Train-
ing & Developmen, updated 
guests on new services and 
resources for members of the 
Institute. “You are leading the 
way in training and people de-
velopment; together we are 
getting Ireland moving again,” 
he said. 

Now in their 16th year, 
the IITD National Training 
Awards are well established 
as the premier awards in Ire-

land for training and people 
development

Award entries are judged 
on criteria including the lev-
el of resources and invest-

ment; relative to the size of 
the organisation, innovation 
in the delivery of training 
and development, evidence 
of the sustainability of learn-

ing initiatives, programme 
design and evaluation and of 
outcomes from training and 
development activity.

The Pearse Walsh Award 

for Innovation in the, Trans-
fer of Learning was presented 
to Calor Gas by Harvest Re-
sources, sponsors of the IITD 
2014 Awards.

James O'Neill, President IITD, Michelle Treanor, Laura Lawless, Niamh Flood, Sinead Gaynor, Mick Byrne, Faith O’Driscoll, 
Emma Kelly, Brian Drain, Denis Smyth and Ciaran Cannon, Minister of State for Training and Skills. Dublin Airport Authority 
were the overall winners at the IITD Awards

‘We   are 
d e -
lighted 
to be 
a s s o -

ciated with the 2014 IITD 
National Training awards 
through our sponsorship of 
the awards and our honou-
ree award - The Pearse Walsh 
Award for Innovation in the 
Transfer of Learning,” said 
Nicola O’Neill, managing di-
rector of Harvest Resources.

“The IITD is the industry 
body that connects the com-
munity of learning and de-
velopment professionals and 
now more than ever there is a 
requirement to network and 
share like-minded thinking 
in an industry that shares a 

strong passion and drive to 
contribute to developing or-
ganisational, team and indi-
vidual effectiveness.” 

O’Neill is also vice presi-
dent of the institute and will 
assume the role of president of 
the IITD in June 2014, having 
served on the council for the 
last 18 months and been very 
involved in the member offer 
re-launch.

“Over the years, the In-
stitute has proven that it is a 
worthy representative of this 
community and the recent re-
launch of the new member 
offer will not only guaran-
tee that the representation is 
relevant to the members but 
it will ensure that it is future 
proofed and continuing to 

work towards excellence in 
our profession.

“The National Training 
Awards are an excellent way 
to recognise the superb and 
substantial work that is been 
done in all areas of develop-
ment; we need to bear in mind 
that some organisations have 
been operating with min-
imum budgets but that still 
hasn’t stopped the investment 
in people using a variety of 
creative means. 

Again we were bowled over 
by the quality of entries for 
“The Pearse Walsh Award”. 
The award was created to hon-
our the memory of the found-
er of Harvest, Pearse Walsh, 
who died after a short illness 
10 years ago.” 

“The award was designed 
to honour everything that 
Pearse represented; creativ-
ity, innovation, the ability to 
contextualise and to tailor, a 
deep values-set and a sense 
of fun. We are privileged that 

every year organisations share 
what they have been working 
on and this year the high stan-
dard of entries continued to 
challenge our judging panel.” 

“For 2014 we are delighted 
to announce the very worthy 
winner Calor Gas, who won 
first place for their Sales Acad-
emy entry. 

‘‘They introduced a high 
impact consultancy sales pro-
gramme but the award went 
to the additional intervention 
which was the development 
and delivery of the Sales 
Academy. 

“The Sales Academy, which 
was developed by an internal 
panel made up of executives, 
managers and team members 
gave the sales team an oppor-
tunity to showcase what they 
were doing with their custom-
ers through a variety of devel-
opment channels.

These channels are: strategic 
account development, in field 
coaching and demonstration 
of high impact consultative 
sales conversations; contrib-
uting to the development of a 
partnership with the customer 
as opposed to a transactional 
interaction.

Among the shortlisted fi-
nalists were: 
■ The Hilton Ireland for its 
“Leadership Certificate” pro-
gramme (Highly commend-
ed)  
■ Age Action Ireland for its 
“Getting Started” programme
■ CAWT (Co-operation and 
working together) for its “Ex-
ecutive Coach Training” pro-
gramme 

“We look forward to con-
tinuing our partnership with 
the IITD and to many years 
of celebrating learning and 
development achievements 
at the National Training 
Awards,” said O’Neill. 

Harvest Resources 
Sponsor IITD Awards
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it’s been a busy first quar-
ter to 2014 for the Irish 
Institute of Training & 
Development (IITD) 
following the launch of 

its new website (iitd.ie) and 
suite of services for members, 
in early December.

A full programme of IITD 
events are to be held in Dub-
lin and urban centres around 
the country throughout 2014. 
These will include talks on 
subjects such as best practice, 
where leading organisations 
will share case examples of 
training, learning initiatives 
and programmes. A pro-
gramme of half-day seminars 
is also planned, as well as net-
working events and national 
showcase events, including 
the IITD National Training 
Awards.

“Our new range of services 
is based on solid research find-
ings. We undertook detailed 
consultation with members 
on what they need from their 
professional body to meet the 
ongoing challenges they en-
counter when training and de-
veloping the Irish workforce,’’ 
said Sinead Heneghan, chief 
executive of IITD.

“The result has seen new 
and exciting services launched 
and other services upgraded 
for IITD members. There’s a 
new interactive website, an 
impressive events and net-
working calendar, new edu-
cation and CPD opportunities 
and regional chapter activ-
ities.” 

The programme of events 
got off to a flying start when 
more than 250 people attend-
ed Professor Tom Garavan’s 
talk - ‘Improving Organisa-

tional Performance through 
People’  -t the Clarion Hotel 
Liffey Valley. The presenta-
tion was followed by a lively 
discussion on talent manage-
ment and employee retention 
(presentation slides available 
for download on iitd.com).

IITD partnered with the 
Laya Summit in early January 
and since then have hosted 
an event where Mark Lacey 
of Lidl presented a talk on its 
Graduate Programme – From 
Creation to Achievement - as 
part of the Industry Expert 
series.  

Declan Coyle, speaker, 
mentor and author of The 
Green Platform, spoke at a 
breakfast meeting in Dublin 
held in late February. while 
Harvest Resources presented 
the first of a nationwide se-
ries on ‘Getting Started with 

E-Learning’, in Dublin, also 
in February. This well received 
event is scheduled for Cork 
on March 26 and Galway on 
May 14.

On April 2, Aoife O’Shea of 
Zurich will present on ‘Align-
ing Culture with Strategy’ in 
Dublin, while Dr Paul Don-
ovan will share his expertise 
on ‘ROI and the Transfer of 
Learning’ on April 10, also in 
Dublin.

“This represents just a sam-
ple of IITD’s proactive, practi-
cal programme of events for its 
members for 2104.  All those 
working in people, learning 
and development roles in all 
sectors are welcome to attend 
events,” said Heneghan.

For more information, contact 
the Institute on: 045 881166 or visit 
iitd.ie

Harvest Resources 
sponsored the awards for the 
eighth consecutive year 

Responding to the changing 
needs of training professionals

Nicola O’Neill, managing director of Harvest Resources

Sinead Heneghan, chief executive of IITD

State Street Puts  
Innovation Centre Stage
State Street’s focus on 

technology, innova-
tion and employee 
development was 
recognised at the re-

cent Irish Institute of Training 
& Development (IITD) Na-
tional Training Awards 2014, 
where the company won 
two categories: Most Inno-
vative Use of Technology in 
Learning, and Learning and 
Training in Large Enterprises.

Since establishing a pres-
ence in Ireland in 1996, State 
Street has become a leading 
administrator and custodian 
in the Irish market, servic-
ing more than $800 billion 
of assets under administra-
tion. Today, with offices in 
Dublin, Drogheda, Kilken-
ny and Naas, and more than 
2,000 local employees, State 
Street is recognised as one 
of Ireland’s leading financial 
services companies with the 
resources and specialised ex-
pertise to meet the complex, 
global needs of clients. 

State Street’s focus on in-
novation and technology in 
learning is a core focus for the 
business, having previous-
ly won this category in 2011 
and received an Outstanding 
Achievement Award in 2012. 
This year’s repeated success 
highlights the company’s 
focus on leveraging leading 
technology in all aspects of 
its operations. The award also 

builds on State Street’s goal of 
ensuring that Ireland main-
tains its reputation as a centre 
of innovative excellence. 

The award for Learning and 
Training in Large Enterprises 
was also a repeated success. 
State Street won this cate-
gory in 2012 and achieved 
Outstanding Achievement 
Awards in both 2011 and 2013. 
The award recognised a so-
phisticated learning solution 

with a complex new client in 
Ireland.

Building on these suc-
cesses, State Street recently 
hosted the launch event of 
the FinTech programme. The 

initiative aims to identify 10 
early stage financial services 
start-ups and provide them 
with mentors from the finan-
cial services, investment and 
technology communities.

Commercial profile: State Street

Pictured from left to right are members of the State Street team; Alex Fisher, Helen Coffey,  
Lina Arogundade, Sarah Judge, Sinead L McShane and William Lawless                                                                           
          

DAA overall winners of National IITD Training Award

the Dublin Airport 
Authority received 
the Large Enter-
prises Customer 
Services catego-

ry award before going on 
to win the prestigious top 
overall national award for its 
operational succession plan-
ning initiative and supporting 
training and development 
programme.

The judges chose DAA as 
the National IITD winners for 
its “strong, site-wide learning 
opportunities and maintain-
ing a consistently high stan-
dard in training and people 
development”.

The Airport Duty Manager 
Succession Plan and Airport 
Operations Programme was 
designed to fully support 
the successful candidates’ 
learning requirements over 
a two-year period. Each can-
didate  being developed to the 
highest aviation operational 
management standards, sup-
ported by a blended learning 

programme delivered by in-
ternal and external aviation 
subject matter experts. The 
development programme 
also includes mentoring, 
shadowing, attendance at 
operational exercises, event 
and site visits, and sees each 
candidate complete the Air-
port Council International – 
Airport Operations Diploma 
Programme while continuing 
to  perform within their cur-
rent roles successfully.

This programme was 
strongly sponsored by senior 
and executive DAA manage-
ment and the current ADMs 
to drive standards of knowl-
edge and competence for 
future airport operational 
critical roles within Ireland’s 
key gateways to the world. 
DAA offered this unique 
training and career devel-
opment opportunity to all 
of its 2,400 employees both 
at Dublin and Cork airports 

in an open and transparent 
competency-based selection 
process supported by robust 
psychometric and skills as-
sessments centres.

The DAA is proud to con-
tinue to invest in, support and 
develop our people with the 
mutually beneficial goals 
of enhancing performance, 
skills, knowledge and stra-
tegic operational strengths to 
continually improve upon all 
services we provide to our 
airlines, passengers and 
business partners. The DAA 
has also recently established 
strong partnerships with In-
ternational Aviation Training 
bodies: ICAO, IATA and ACI 
delivering key aviation-ac-
credited programmes at 
Dublin Airport in supporting 
the development of the next 
generation of airport profes-
sionals globally.

Commercial profile: The Dublin Airport Authority

Pictured from left: Michelle Treanor, Mick Byrne, Laura 
Lawless, Sinead Gaynor – DAA HR Organisation Capability
                                                                         

Irish Distillers has a strong 
track record when it comes 
to the annual IITD awards, 

and this year is no exception 
as the company has scooped 
‘Best Graduate Programme’ 
for the second consecutive 
year for its highly success-
ful Jameson International 
Graduate Programme. 

Commenting on the acco-
lade, Sinéad D’Arcy, James-
on International Graduate 
Programme Manager, said, 
“We are immensely proud 
to be recognised by our 
peers as best-in-class for 
a second consecutive year, 
consolidating our position 
as a leading graduate em-
ployer of choice.

“The Jameson Interna-
tional Graduate Programme 
continues to be a driving 
force behind the success of 
the Jameson brand and the 
global Irish whiskey renais-
sance. Our aim is to attract 
‘best-fit’ candidates and 
develop business leaders 
of the future and our train-
ing programme empowers 
graduates to develop skills 
in three key areas: brand 
strategy, product knowl-
edge and leadership. Since 
we launched in 1991, we 
have seen 34% of the 352 
graduates who have come 
through the programme 
retained in Irish Distillers 
or the wider Pernod Ricard 
Group.”

Each year 25 to 35 gradu-
ates are hired depending on 
international market needs 
and D’Arcy describes the 
training and development 
model used by Irish Distill-
ers as ‘70-20-10’. “70 per-
cent is ‘on the job’ learning 
through doing, 20 percent 
is learning through feed-
back and observation from 
managers and 10 percent 
is formal learning includ-

ing a five-week induction 
programme and the Global 
Ambassador Summit which 
takes place in Dublin in De-
cember each year.”

While the Jameson In-
ternational Graduate Pro-
gramme has been estab-
lished for over a quarter of 
a century, making it one of 
Ireland’s longest-running 
graduate initiatives, the pro-
gramme continues to evolve 
in response to graduate 
feedback, changing mar-
ket dynamics and graduate 
expectations. Every aspect 
of the programme is con-
stantly being refined, from 
the approach to graduate 
recruitment campaigns to 
training and development 
strategies, ensuring that the 
programme remains at the 
cutting-edge and attracts 
the very best talent.

“Our Brand Ambassa-
dors are given the freedom 
to shape their own experi-
ence and we seek individu-
als who are willing and able 
to adapt to new countries 
and cultures,” said D’Arcy, 

“It’s a rotational programme 
offering graduates the op-
portunity to rotate to two 
international markets, and 
with graduates in over 40 
markets, the sun never sets 
on the Jameson Internation-
al Graduate Programme.”

The initial five-week in-
duction training is based 
mainly at Irish Distillers’ 
head office in Dublin but 
also includes a one week 
training course at the Irish 
Whiskey Academy in 
Midleton, Cork. After that, 
graduates are given their 
first 12-month contract to 
an overseas market. 

The Jameson International 
Graduate Programme is cur-
rently ranked most popular 
FMCG graduate employer in 
Ireland. For more information 
on the programme visit www.
jamesongraduateprogramme.
com.

Two in a row for Irish 
Distillers Pernod Ricard

AWARD WINNER: IRISH DISTILLERS PERNOD RICARD

Drinks company has scooped the Best Graduate Programme title 
for the second year at the annual IITD awards, consolidating its 
position as a ̒ leading graduate employer of choice in Ireland’

Pictured at the IITD Awards in Killashee House Naas, March 
3rd 2017, were (l-r)  Donnchadh O'Sullivan; Alex Glynn; Vicki 
Melbourne; Elaine Clarke; Sinead D'Arcy; Nicola O'Neill, IITD 
and Marty Whelan, RTE. Irish Distillers Pernod Ricard, were 
Winners of the Best Graduate/Internship Initiative Award  
                  Picture: Brendan Lyon/ImageBureau

Bank of Ireland Learning 
Zone scoops top award 
BY CAROLINE ALLEN

Last year’s record 
levels of participa-
tion and attendance 
were surpassed at 
the recent IITD Na-

tional Training Awards, held at 
Killashee House Hotel in Naas, 
Co Kildare. Well over 500 in-
dustry professionals gathered 
at the gala awards ceremony, 
where Bank of Ireland Learn-
ing Zone scooped the coveted 
top prize.

IITD was delighted to con-
tinue its relationship with 
Harvest as the main sponsor of 
the event, and to partner with 
Ibec, NSAI, IMI, CPL Institute 
and Association for Coaching 
on some specific award cat-
egories, to recognise the ex-
ceptional work happening in 
organisations across the coun-
try through in learning and 
development interventions.

Bank of Ireland Learning 
Zone won in recognition of the 
establishment of a systematic 
approach to adding value to 
the business and demonstrat-
ing proven results.

Eamonn Eaton, head of 
group learning and engage-
ment at Bank of Ireland, said 
that receiving the award from 
the IITD was extra-special as 
it was the benchmark award 
within the industry in Ireland, 
and it recognised the commit-
ment within BoI to continually 
enhancing the capability and 
professionalism of its people.

Organisations, big and 
small, from around the coun-
try celebrated as their innova-

tive training and development 
initiatives were commended 
by an adjudication panel of 
industry experts.

Now in their 19th year, the 
IITD National Training Awards 
are recognised as the premier 
learning and development 

event for industry. They aim 
to promote excellence, best 
practice and innovation in 
training and learning and 

development, and to high-
light the importance of those 
qualities in today’s competi-
tive business climate.

From left: Stuart Woods; Louis Hegarty; Teresa Tarpey; Francis Brouder; Nikki O'Hanlon; Eamonn Eaton; David McHugh; Mairead Mulligan; Ashley Kenny;  
Jane Bourke; Joanne Nolan; Yvonne McWey; Nicola O’Neill, IITD; and Marty Whelan of RTE. Bank of Ireland Learning Zone won the Overall Award for the 
Learning & Development Organisation of the Year as well as the Award for Best Large L&D Organisation Category Picture: Brendan Lyon/ImageBureau

IITD 
National 
Training 
Awards 2017 
Winners
 Best Learning and 
Development Organisation 
of the Year: Bank of Ireland 
Learning Zone

 Learning and 
Development Professional 
of the Year: Anne Rigney

 Rising Star: Tony O’Brien, 
International Centre for 
Security Excellence.

 Best Change 
Management Initiative: 
Aer Lingus

 Best Consultancy 
Partnership: Ulster Bank 
and Expression for Growth

 Best Corporate Social 
Responsibility Initiative: 
ICSE

 Best Diversity and 
Inclusion Initiative: Health 
Service Executive – Human 
Resources Division

 Best Graduate or 
Internship Initiative: Irish 
Distillers Pernod Ricard

 Best Large Learning 
and Development 
Organisation: Bank of 
Ireland Learning Zone 

 Best Medium Learning 
and Development 
Organisation: Department 
of Finance

 Best Learning 
and Development 
Organisation; Network and 
Groups: National Organic 
Training Skillnet

 Best Small Learning 
and Development 
Organisation: CPL Institute

 Best Not-For-Profit 
Learning and Development 
Organisation: Irish 
Insurance Institute

 Best Leadership 
Development Initiative: 
Musgrave Retail Partners, 
Ireland

 Best Talent Development 
Initiative: Sun Life 
Financial

 Best Work-based 
Learning Initiative: 
Blizzard

 Excellence in Coaching: 
Ulster Bank

 Excellence Through 
People: Forensic Science 
Ireland

 Innovative Yse of 
Technology: Guinness 
Storehouse

 Pearse Walsh Award 
2017: Bank of Ireland and 
Cut-E

Department of Finance Win Shows  
Commitment To Driving A Learning Culture

AWARD WINNER: DEPARTMENT OF FINANCE

The Department of Finance were delighted to be awarded 
the Best Learning and Development Organisation 
Awards for a medium sized organisation (101-500 

employees) at the recent Irish Institute of Training and 
Development (IITD) Awards.
The Award is seen as an endorsement of the commitment 
of staff in the Department in the area of driving a learning 
culture, embracing change and focusing on leadership, 
people management skills and behaviours. The IITD Judges 
commented that across the Department there is a clear ethos 
of continual improvement and an openness to developing 
self-awareness and future strengths among managers in 
the Department and this represents a significant shift in 
thinking and culture. They also noted that it is evident that the 
development of all, not just top talent, is very real.
The Department has made a transformative journey, following 
the economic crisis and the publication of the Report of 
the Independent Review Panel, chaired by Rob Wright, in 
March 2011, which made recommendations for the future 
development, structure and resourcing of the Department. 
The culture of involvement, stakeholder buy in and focus on 
‘getting out of your comfort zone’ is demonstrated by staff across 
the Department on a daily basis. The learning culture within the 
Department is driven by the Executive Board who themselves 
lead from the front in engaging learning opportunities across 
our enterprise in order to achieve organisational strategic 
goals. The delivery of the HR Business Strategy is focused on 
equipping the Department with the right skills, expertise and 
motivation to provide a world class Department of Finance to 
the people of Ireland. 

The main elements of the HR Business Strategy focus on 
leadership, organisational workforce and succession planning, 
people management, employee engagement and organisational 
L&D.

Mary McSharry, Assistant HR Manager for the Department 
highlighted learning activity in 2016, quoting ‘a total of 618 
staff (cumulative total) attended over 101 L&D activities.These 
ranged from training on leadership, management development, 
mentoring and coaching. Staff also participated in the Refund 
of Fees Scheme where accredited learning is seen as being 
very valuable for staff to ‘stretch’ and bring new and additional 
qualifications into their work environment.The introduction of 
new L&D initiatives such as our Level 9 Professional Diploma 
in Financial Services, in conjunction with the Institute of 
Banking and UCD provides excellent team learning and will 
provide positive outcomes for our Financial Services, Banking, 
International Finance, Risk and Shareholding Management 
Units of the Department. Other initiatives include the Diploma 
in Project Management (level 8) carried out in conjunction 
with the Project Management Institute (PMI) Ireland and the 
Diploma in Tax and Tax Policy carried out in conjunction with 
the AITI.’

There is a strong emphasis on developing our leadership 
capability at all levels in the Department and the Executive 
Board are leading by example where they have undertaken  
self-awareness and work related behavioural training via 
Predictive Index (PI) at individual and team level in late 2016. 

This self-awareness training is being now being rolled out 
throughout the organisation in 2017. 

Niall O’Ceallaigh, HR Manager said as part of the Department’s 
success ‘I am proud to accept this award on behalf of all the 
staff in the Department of Finance. We are a relatively small 
organisation that is determined to excel at both a national and 
international level for the people we serve, We recognise that 
our people are at the centre of everything we do and while we 
may have limited resources, we have unlimited potential and 
we strive to punch way above our weight.

A total of approx. 300 staff are employed in the Department 
at locations in Dublin, Tullamore, Brussels, London, and 
Washington. Staff at all levels are empowered and given 
responsibility for programmes and projects on various elements 
of the Departments priorities such as Tax Policy, the Budget, 
the Finance Bill, Economic Analysis & Reports, Finance & 
Banking Policy, Shareholding and Financial Advisory Policy 
and EU and International Policy. More information on the 
Department can be found at www.finance.gov.ie

Photo left to right:  Liz Doyle Assistant HR Manager,  
Niall O’Ceallaigh HR Manager, Mary McSharry Assistant 
HR Manager.

An Roinn Airgeadais
Department of Finance
An Roinn Airgeadais
Department of Finance

‘We are very proud to 
support the IITD 
and sponsor the 

National Training Awards,” 
said Nicola O’Neill, managing 
director of Harvest.

“For us, the IITD is a lot more 
than just a professional body 
representing the industry; it is 
the heart and soul of the in-
dustry and provides an invalu-
able resource to practitioners. 
Working with the IITD and 
supporting the awards is a per-
fect collaboration for Harvest.

“We began our sponsorship 
of the event in 2007, and have 
seen the awards grow expo-
nentially since then. This year 
we welcomed over 500 guests, 
representing some of the best 
organisations in Ireland that 
are dedicated to innovating 
and delivering the very best 
in learning and development. 

“The awards are a very 
important night in our year 
and it is wonderful to take the 
time to celebrate the impact 
of learning and development 
implemented in a variety of 
organisations.”

Harvest is one of Ireland’s 
leading people development 
consultancies, and is an ideal 
sponsor for this event. Since 
its foundation in 1984, Harvest 
has successfully partnered 
with thousands of individu-
als and hundreds of organi-
sations in Ireland, Europe, the 
US, Australia and the Middle 
East to provide world-class 
learning solutions for clients.

“The Harvest team pride 
ourselves on being inquisitive, 
innovative and trailblazing, so 
to engage with industry peers 
at an event like this is really 
exciting. We see our objectives 
reflected in the submissions 
and the winning projects,” 
said O’Neill. 

In addition to the overall 
sponsorship of the awards, 
Harvest also sponsor a special 
award on the night, the Pearse 
Walsh Award, that recognises 
innovation in the transfer of 
learning to employees. Now 
in its 11th year, this award is 
given in memory of Harvest 
founder Pearse Walsh.

Bank of Ireland and Cut-E 
received the Pearse Walsh 
Award 2017 for their collab-
oration on Talent Rising, a 
cross-sectoral early devel-
opment programme. 

“This talent development 
programme gave high poten-
tial individuals from different 
organisations an opportunity 
to come together over the last 
year and collaborate on a stra-
tegic objective,” said O’Neill.

“The judging panel was 
impressed with the innova-
tion and creativity demon-
strated by Stuart Woods and 
the team at Bank of Ireland 
and cut-e. Participants got to 
really stretch in their devel-
opment. The quality of output 
from the project was excellent, 
and there are plans to replicate 
this initiative and roll it out 
globally.” 

Harvest proud to 
sponsor awards

 Nicola O’Neill, managing director of Harvest


